
 

 

 

 

 

 

 

 

 

Marketing Research 

 

1. Definition clarification 

 

2. Intellectual Property as it relates to product commercialization 

 

3. The importance of competitive research (direct & indirect) 

 

4. Analyzing the findings 

 

5. Drawing conclusions objectively 

 

6. GO or NO GO decision making 

 

7. Creating a viable & realistic plan-of-action  
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